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Hannah Petra Bonjer
March 10th 1981
Dutch 

Filips van Almondestraat 3 - 1h
Amsterdam
+31 6 145 969 24
hnnh.nl / aa@hnnh.nl
LinkedIn

Hannah

From being a motivating leader for a design team to working as a hands-on 
designer within a larger team, from project manager to strategist and from an 
analytic researcher to creative director, I am equally confident in a range of roles.
My managerial skills add value to my creative abilities. As a designer and 
creative director, I work independently, skilfully engaging talents based on 
specific requirements, making sure that all the parties involved contribute 
to their best ability. 
I understand the system and value empathy. I work expertly in different media, 
on complex assignments, aiming to create meaningful concepts and well-
structured, applicable solutions with systematic clarity, simplicity and precision.
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EDUCATION

Design Academy Eindhoven
Bachelor in Visual 
Communication
Graduated Cum Laude.

Technical University Delft
Propedeuse Industrial 
Design 
Finished foundation year 
successfully in first year.

Athenaeum (A levels)
de Vrije School, The Hague 
Dutch, English, Mathematics 
B, Physics, Chemistry, 
History, Drawing and 
History of Arts

Research Masterclass 
Sandberg Instituut, 
Amsterdam 

2003 - 
2006

2000 - 
2002

1994 - 
2000

2010

WORK

Thonik, Amsterdam 
Project manager and art director

Studio HNNH, Amsterdam 
Founder and freelance (graphic) designer

Bureau Wijkwiskunde, Amsterdam 
Founder and creative director. Share sold end 2012. 

Freelance creative consultant
Independent creative consultant for clients  
in the design and commercial domains 
 
Dutch Design in Development, Nepal
Developmental work in Kathmandu, 2 months

Viktor & Rolf, Amsterdam
Internship shoes and accessories department, 5 months

United Nude, Guangzhou, China
Internship in footwear and accessories, 6 months 

2015 - 
present   

2006 - 
present

2009 – 
2012

2009 – 
2011

2006

2006

2005

Hannah Petra Bonjer
March 10th 1981
Dutch 

Filips van Almondestraat 3 - 1h
Amsterdam
+31 6 145 969 24
hnnh.nl / aa@hnnh.nl
LinkedIn

Hannah

From being a motivating leader for a design team to working as a hands-on 
designer within a larger team, from project manager to strategist and from an 
analytic researcher to creative director, I am equally confident in a range of roles.
My managerial skills add value to my creative abilities. As a designer and 
creative director, I work independently, skilfully engaging talents based on 
specific requirements, making sure that all the parties involved contribute 
to their best ability. 
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Year: 2012-2013 
Client: Trudo
Team: 2 
(icw Simone van Wijk)

VERDIEPING

ANTON

6ANTON
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W
ay finding Strijp-S

W
ay finding

Facade design
Signing

Icon design

Way finding Strijp-S, Eindhoven

Project: Way finding for renovated buildings ‘Gerard and  
Anton’ on Strijp-S at Eindhoven; two impressive monuments  
that were transformed into lofts, commercial spaces and offices.

Activities: My main expertise on this project was to create a 
visual concept for the way finding for the two buildings.  
The architectural approaches of the renovated buildings 
were very different, and I translated this in two unique visual 
way finding systems. Unique, but also clearly a family of 
form. Other activities: design, creating print ready files,  
production management.
 

System Gerard

System Anton
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W
ay finding Strijp-S

Anton
Facade design

Signing
Icon design
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W
ay finding Strijp-S

Anton
Facade design

Signing
Icon design
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W
ay finding Strijp-S

Anton
Facade design

Signing
Icon design
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W
ay finding Strijp-S
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Anton & G
erard

Icons
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W
ay finding Strijp-S

G
erard

Facade design
Signing

Icon design
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W
ay finding Strijp-S

G
erard

Facade design
Signing

Elevator illustrations
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Allegri, Amsterdam
Freelance graphic designer

For the Italian fashion Allegri I worked all textile 
prints and patterns for men’s collections, spring / 
summer collection 2008.

Year: 2007 
Client: Allegri
Team: 1

Project 1: create 5 different repetitive patterns 
with this embrella, used for print on fabric for 
the men collection jackets and blouses. 

11

Allegri
Textile print & pattern
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Allegri
Textile print & pattern

Project 2: create various repetitive 
patterns in gray tones with the theme 
‘air ballooning’, used for print on fabric 
for men wind jackets. 
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Dutch Design in Development, Nepal
Developmental work in Kathmandu

Project: How to get the traditional woven fabric ‘Dhaka’ 
ready for the export to the European market. The Dhaka  
is made by women in different villages in and around  
Kathmandu, all brought together by the investor Kalamandir  
(the client). Each woman has her own pattern, passed 
down from generation to generation.

Responsibilities: understanding the weaving process and 
production through field research; identifying and signalling 
primary needs of adjustments of the Dhaka in order to  
export; identifying and helping overcome cultural differences  
between client and European fashion market, such as  
colour and fabric differences; pattern design updates; colour  
pallet development for European textile markets; documen-
tation of the results. 

Year: 2007 - 2 months 
Client: Dutch Design in Development (for Kalamandir)
Team: 1

D
utch D

esign in D
evelopm

ent
R

esearch
Pattern design update

C
olour set design
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Bow tie

Variation: 02 / penguin

Background/loom: white
Wift: white

1: black
2: CF 619

21

U
nited N

ude

14

A traditional woven ‘Dhaka’ scarf
and my digital pattern next to it

D
utch D

esign in D
evelopm

ent
R

esearch
Pattern design update

C
olour set design



Cake

Variation: 02 / bright purple

Background: white
Wift: offwhite 6979

1: CF 6979
2: C34

3: CF 16 3520

123

15

Studio Jux
Pattern design

Printed textile for Studio Jux, collection 2013, 
in new colors, with original patterns from Nepal left.



Year: 2008 
Client: Brandes & Meurs, Industrial Design
Team: 1

Book design
Anyversary publication “20 jaar Brandes en M

eurs”
D

esign and lay-out
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Book design
Anyversary publication “20 jaar Brandes en M

eurs”
D

esign and lay-out



Book for Papa (60 jaar; 60 klussen)

18

free w
ork, published in 10 copies



Book for M
am

a (60 jaar; 60 typische typeringen) 
free w

ork, published in 10 copies
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United Nude, Guangzhou, China
Internship in footwear and accessories 

As graphic designer, I was part of the creative team  
of United Nude in Guangzhou (China), a world 
leader in architectural footwear and accessories 
by the architect Rem D Koolhaas, together with 
Galahad Clark (a seventh Generation shoemaker).

Responsibilities: Visual design for the website 
and animations; development of visuals such as 
post cards, booklets, shoe box packaging;  
support concept development for the fashion and 
shoe designs through the reinterpretation of an 
architectural object.

Year: 2005, 6 months 
Client: United Nude
Company size: 4 in China, 6 in UK (2006)

Design by United Nude
produced when I’ve started my internshipCurrent work United Nude

U
nited N

ude

2020



U
nited N

ude

Flagship store United Nude - London
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Textiel pattern design
W

ebsite design
C

om
m

unication m
eans

Empire State Building,
New York

Textiel pattern design for the shoe col-
lection, below two examples. Digital 
printed textile (new in 2006).

Original Mobius Shoes

U
nited N

ude

2222



Viktor & Rolf, Amsterdam
Internship shoes and accessories department.

At Viktor & Rolf I worked on the shoes of the 
haute couture show of Paris Fashion Week: high 
heeled clogs, in 4 different patterns.

Responsibilities: Concept development of the 
‘shoes’ in the design team of Viktor & Rolf, hand 
making the first samples of wood, creating the 
ideas to make them wearable; designing pat-
terns; organization the production of the clogs 
throughout Holland; managing the fitting process 
of the models in Paris. 

Additional responsibilities: textile patterns; making 
colour selections for ties and scarves; designing 
shoe heels.

Year: 2005, 5 months 
Client: Viktor & Rolf
Company size: 20 (2005)
Team size: 4

Shoe design (product)
Pattern design

Production assistance
Viktor & R

olf

2323
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Shoe design (product)
Pattern design

Production assistance
Viktor & R

olf

Catwalk Paris 2006
Made in design team of Viktor & Rolf

24



D
esign Academ

y Eindhoven

Year: 2011-2012 - 3 exhibitions 
Client: Design Academy Eindhoven
Team: 2 (icw Kim Hemmes)

Location: Eindhoven and Milan
Visitors: 10.000

w
ay finding

catalogue
t-shirts

exhibition item
s

25

Way finding international exhibition and catalogue design

Project: Developing a visual concept for three graduation 
shows in Eindhoven (during the Dutch Design Week) and 
Milan (during the Salone Internazionale del Mobile) as well 
as various printed formats such as catalogues, invites, 
t-shirts, billboard posters and entrance tickets. 

Activities: I was responsible for the project management 
of the graphic design of the way finding and signing in Milan 
and Eindhoven, which welcomed over 10.000 visitors; 
design and lay-out of way finding and communication 
means; project and production management on locations.
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D
esign Academ

y Eindhoven
catalogue 2011



D
esign Academ

y Eindhoven
Expo 2011 & 2012
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D
esign Academ

y Eindhoven
Expo M

ilan 2012
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D
esign Academ

y Eindhoven
Expo M

ilan 2012
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use of tim
e for m

an - future
use of tim

e for m
an - future at transferium

Man now and in the future 
Time spent by man will change in the future: more and more activities will merge, functions will be 
combined and connections become faster. There is a broad sense that the current manner of production and 
consumption is that of the expense of the earth, the environment, other people (here and elsewhere) and 
ourselves.

use of tim
e for car - now

use of tim
e for car - future at transferium

Car now and in the future 
The car of the future will adapt more and more to human beings and their desires. Besides the increase of 
ergonomics and comfort, the biggest change in the future will show up in the use of non-fossil fuels.

visite to restaurant, bars, 
disco etc
17 minutes / day increased

eating at home
1h / day decreased

prepare food/drinks
27 minute / day increased

carwash
01 minute / day

driving
55 minutes / day

garage
05 minutes / day

parking
22h56 minutes / day

tyre replacement and oil 
refill
01 minute / day

shopping / groceries
30 minutes / day

in transit
1h03 minutes / day 
increased

future at tranferium
use of tim

e for: m
an

car

automated communication 
with other cars
55 minutes / day

automated scanning for 
information
10 minutes / day

fueling or 
charging
11h / day

synchronisation and 
updating online 
information
1h40 minutes / day

synchronisation and 
updating online 
information
1h40 minutes / day

future transferium
 - m

an and car

meat, fish, chicken, egg, meat analogue
11,406.25 kg 
25.3 ha - 49.3%

potato, rice, 
pasta, legumes
20,531 kg 
2. 7 ha - 5.3% fruit

27.375 kg 
1.1 ha - 2.2 %

water, milk, juice, coffee, tea
164,250 l
9.5 ha - 18.5 % vegetables

18,250 kg
1.9 ha - 3.7 %

milk
41,062.5 l
2.3 ha - 4.5 %

butter
1368.75 kg
2.0 ha - 3.9 %

bread 
20,759 kg
2.3 ha - 4.5 %

sunflower oil,
margarine
3139.75 kg 
2.6 ha - 4.5 %

cheese
2737,5 kg
1.6 ha - 3.1 %

benzine
1085 l
39.4 barrels 

biodiesel 
rapeseed-oil
5420 l - 1.1 ha

bio-ethanol
sugar-beet
2180 l - 0.38 ha

bio-ethanol potato
2180 l - 0.4 ha

bio-ethanol corn
2180 l - 0.5ha

bio-ethanol wheat
2180 l - 0.5ha

bio-ethanol hay
2180 l - 2.5ha
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27.375 kg 
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3139.75 kg 
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2737,5 kg
1.6 ha - 3.1 %

benzine
1085 l
39.4 barrels 

biodiesel 
rapeseed-oil
5420 l - 1.1 ha

bio-ethanol
sugar-beet
2180 l - 0.38 ha

bio-ethanol potato
2180 l - 0.4 ha

bio-ethanol corn
2180 l - 0.5ha

bio-ethanol wheat
2180 l - 0.5ha

bio-ethanol hay
2180 l - 2.5ha

transferium
 of the future - Space needed to grow

 food for 250 people
transferium

 of the future - Fuel needed for one car
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Man now and in the future 
Time spent by man will change in the future: more and more activities will merge, functions will be 
combined and connections become faster. There is a broad sense that the current manner of production and 
consumption is that of the expense of the earth, the environment, other people (here and elsewhere) and 
ourselves.
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voormalige boerderij

notenboom

field

industry

former farm

nuts tree

tree path

tillage

N

present location - Eindhoven
present location - Eindhoven

Location now and in the future 
The new way of building transferia is not just about destroying and building new structures, but to save and 
protect the identity, hart and soul of the location, to look for binding to the location and achieve sustainable 
development.

transferium
 of the future - fl

oor m
ap

Future transferium an example: nutrition 
In the Eindhoven case; there used to be a farm on the location. Using the farm as the starting point is all 
about feeding, growing, tradition, culture, location, transporting and mobility. The transferium could be 
self-sufficient,  growing it’s own food and can be a supplement for local farmers and the local economy. 
Slow food instead of fast food

transferium
 of the future -3d
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Man now and in the future 
Time spent by man will change in the future: more and more activities will merge, functions will be 
combined and connections become faster. There is a broad sense that the current manner of production and 
consumption is that of the expense of the earth, the environment, other people (here and elsewhere) and 
ourselves.

Inforgraphic

Year: 2008
Client: Municipality of Eindhoven
Team: 4

R
esearch future strategy for ‘Transferium

’
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Visual Identity and Way finding

Project: Developing a concept for visual identity and way 
finding for ‘IJburg College’, a rewarded new high school in 
Amsterdam. In collaboration with Simone van Wijk. 

Approach: I created a font. I based this on the grid I abstrac- 
ted from the facade of their brand new school building; this 
grid was also used as a basis for the typical schoolbook  
lines, which were used in various communication means; 
the colours from beautiful surrounding nature were brought  
inside and turned into a colour palette. 

IJburg C
ollege 1 & 2

Visual Identity
Font

W
ay finding

Client & year:
IJburg College 1 (2011)
IJburg College 2 (2017) 
Team: 2 (icw Simone van Wijk

The system behind the identity
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IJburg C
ollege 1 & 2

Visual Identity
Font

Busines cards (tear off)
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IJburg C
ollege 1

Visual Identity
Font

various com
m

unication item
s
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IJburg C
ollege 1

Visual Identity
Font

W
ay finding
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IJburg C
ollege 2

W
ay finding

35



IJburg C
ollege 2

W
ay finding
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W

A

A&W

felles
yndlings 
spisested

yndlings 
krø husskolegang jobbs

felles 
feriereiser

favoriete
restaurants
samenfavoriete

kroegen
huizenopleidingen banen

vakanties
samen

1.ste discussie diskusjon (A&W)
1.ste zoen kyss (A&W)
favoriete kroeg favoritt krø
De Pelicaan

middelbare school gymnasium (W)
Hugo Grotius

favoriete kroeg favoritt krø (W)
De Klok

favoriete kroeg favoritt krø(W)
De Koornbeurs

favoriete kroeg favoritt krø (A&W)
De Wijnhaven

6.de huis hus (A)
Bagijnhof 17 

4.de huis hus (W)
Oude Delft 174 

1.ste huis hus (W)
Van Tienhovenstraat 3 favoriete kroeg favoritt krø (A)

Locus Publicus

4.de huis hus (A)
Apothekersweg 326
 5.de huis hus (A)

Bosboom Toussainplein 37 
2.de huis hus (W)
Busken Huetpad 11 

basisschool folkeskole (W)
Jac. P. Thijsseschool

1.ste huis hus (A&W)
Cornelis Trompstraat 26

1.ste date (A&W)
Rotterdam

Rotterdam

Maastricht

2.de baan jobb (W)
Frames Process Systems

huidige baan jobb idag (W)
Huisman

1.ste baan jobb (A)
ErasmusMC

huidige baan jobb idag (A)
Daniel den Hoed kliniek

2.de opleiding 
utdannelse (A)
Hogeschool
høyskole 
Rotterdam

favoriete favoritt restaurant (A&W)
Lux

3.de huis hus (A)
Gen Eikse 9
Sint Geertruid

1.ste huis hus (A)
Selzerbeeklaan 68
Vaals

te brute mountainbike tocht 

tøffe mountainbike tur (A&W) 

St. Geertruid/Gulpen

2.de huis hus (A)
Meidoorn 60

middelbare school gymnasium (A)
Jean d’Arc college 

2.de basisschool folkeskole (A)
de Scharn

1.ste basisschool folkeskole (A)
Angelaschool

3. de vakantie ferie (A&W
)

Frankrijk/Spanje7.
de  va

kan
tie 

fer
ie (

A&
W)

Bra
zili

ë

 

1. ste keer samen zeilen 

seiltur sammen (A&W) 

de Biesbosch

2. de vakantie ferie (A&W)Toscane 

8. ste vakantie ferie (A&W)Sicilië  

 

oefenaazoek in de kroeg 

“Prøve fridde” i en krø (A&W) 

Lochem

8.ste huis hus (A)
Burg. ter Pelkwijklaan 287                                           

2.de baan jobb (A)
UMC

Utrecht

Delft

1.ste baan jobb (W)
Puripher & Dalkia
Maasland

4.de  va
kan

tie 
feri

e (
A&

W)

Kop
enh

age
n

aanzoek prøve (W&A)

Bergen aan Zee

6.
de  

va
ka

nti
e f

eri
e (

A&
W)

No
orw

eg
en

1. ste vakantie ferie (A&W)

Dublin

5. de vakantie ferie (A&W)

Londen

favoriete favoritt restaurant (A&W) 
Rakang thai
Den Haag

favoriete favoritt restaurant (A&W)
De Uylenburgh
Delfgauw

2.de huis hus (A&W)
Vreedestraat 12
Delfgauw

7.de huis hus (A)
Delfgauwseweg 277

1.ste opleiding utdannelse (A)
Hogeschool høyskole Delft

3.de huis hus (W)
St. Aldegondestraat 2 

1.ste opleiding utdannelse (W)
TH Rijswijk

33 3 5

36 2 8

412 8

 A&W
 Vreedestraat 12

2645 AM 
Delfgauw

www.wienenannegaantrouwen.nl
joepie@wienenannegaantrouwen.nl

R.S.V.P voor 17 augustus 2009
S.U.I. 17 augustus 2009

Laat ons weten of je komt en bij 
welk(e) onderde(e)l(en) je 

aanwezig zult zijn, via 
joepie@

wienenannegaantrouwen.nl
of stuur ons een kaartje La oss få vite 

om du kommer, enten epost til 
joepie@

wienenannegaantrouwen.nl 
eller et kort til Anne og W

inand

ceremoniemeesters toastmasters
Marit Gangsaas           gangsaas_m@

schiphol.nl 
+316 53524865

Gertjan de Jong          dejong.gj@
gmail.com  

+316 55757120
Ruben Strijk 

          rstrijk@
kpnmail.nl 

 
+316 24908680

kadotip gavetip: kadolijst aanwezig bij gaveliste hos Marit Gangsaas
Kijk op www.wienenannegaantrouwen.nl voor een routebeschrijving 
en praktische details. Se www.wienenannegaantrouwen.nl for 
rutebeskrivelse og informasjon

trouwen borgerlig 
vielse (A&W)

11.30 - 12.30
Stadhuis Delft

Markt 87
2611 GS

 Delft

feest fest (A&W)
20.30 - 01.00
De Lindenhof
Zocherweg 9
2613 ZT
Delft
Trek je dansschoenen aan. Zonder jou geen feest!
Dresscode: jouw feestoutfit
Uten deg blir det ingen fest!
Antrekk: Ditt egen fest antrekk, glem ikke 
danse-sko!
 

In het groen van Midden Delfland snijden we 
de taart aan, gevolgd door een “momentje”, 
waarin we bijzondere ervaringen, verhalen, 
muziek en beelden met elkaar willen delen. 
Daarna is het tijd voor ’n drankje. I det 
grønne «Midden Delfland» skjærer vi kaken, 
fulgt av et øyeblikk i det vi vil dele spesielle 
opplevelser, historier, musikk og bilder med 
dere. Deretter blir det tid til en skål.
Graag zien we je op onze receptie om elkaar 
te spreken. Vi vil gjerne få se og prate med 
dere på vår mottagelse. 

We geven elkaar het jawoord midden in het oude 
centrum van de mooiste stad van Nederland.

Vi sier hverandre «ja» midt i det gamle sentrum 
av Nederlands peneste by.

taart kake (A&W)
13.30 - 14.30
momentje øyeblikk (A&W)
14.30 - 16.00 
receptie mottagelse (A&W)
16.00 - 17.30
World Art Delft
Rotterdamseweg 205
2629 HD
Delft

11.30 - 12.30
13.30 - 14.30

14.30 - 16.00
20.30 - 01.00

16.00 - 17.30

A&W
Vreedestraat 12

2645 AM 
Delfgauw

www.wienenannegaantrouwen.nl

receptie mottagelse
World Art Delft
Rotterdamseweg 205
2629 HD
Delft

trouwen borgerlig vielse
Stadhuis Delft
Markt 87
2611 GS
Delft

feest fest
De Lindenhof
Zocherweg 9
2613 ZT
Delft

momentje øyeblikk
World Art Delft
Rotterdamseweg 205
2629 HD
Delft

taart kake
World Art Delft
Rotterdamseweg 205
2629 HD
Delft

A
nne &

 W
inand

gaan trouwen 
gifter seg (A&W)

We zouden het heel 
leuk vinden als je dit 
samen met ons komt 

vieren!Vi vil gjerne 
at dere kommer og 
feirer det sammen 

med oss!

03 10 2009

Infographic
M

apping Love
M

arriage invitation
A3 form

at, 60 gram
s paper

Client: privat
Team: 1
Year: 2009
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Infographic
M

apping Love
M

arriage invitation
A3 form

at, 60 gram
s paper
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Infographic
M

apping Love
Table C

loth design
W

oven cotton
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M
ovelab D

ance C
entre

Visual identity
M

ovie art direction
Business cards Year: 2012 

Client: Movelab Dance Centre
Team: 1
Team Movies: 4
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M
ovelab D

ance C
entre

FLyer
Business cards

Stills (click to play @ Vimeo )

Responsibility: Production management 
of campaign movies
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Year: 2012-2013 
Client: Kunst & Cultuur Overrijsel 
Team: 3

Last operational 
waeving machine

Zouttoren (salttower)
A typical building in province Overrijsel

42

Towel design
winner Jury and Public prize.

Competition: a utensil which makes the identity of the 
province Overijssel catch the public eye.

Method: Research educational, architectural and historical  
‘icons’ that shape part of the identity of the province, then 
abstract those icons into a series of repetitive geometrical  
patterns. Using the textile industry of the province by 
choosing to execute the pattern in a towel, and getting 
this produced on the last operational traditional weaving 
machines at the museum ‘Twentse Welle’.

Tow
el design

R
esearch

Icon
Textile pattern
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Tow
el design

R
esearch

Icon
Textile pattern



Tow
el design

Pachaging
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Tow
el design

Pre-Production
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Tow
el design

R
esearch

Icon
Textile pattern

Limited edition of 200 pieces
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M
arkethall

W
ay finding
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Year: 2016 
Client: Trudo 
Team: 2 (icw Simone van Wijk)

Excisting Logo and facade

Way finding Markethall
‘Vershal Het Veem’, Strijp-S, Eindhoven

Project: Development of the way finding of the 
toilets and the naming, inside the brand new and 
very busy markethall.

Responsibilities: Art direciton on concept, design 
and execution. 



M
arkethall

W
ay finding
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Name at the entrance
Frame made in spray painted steal



M
arkethall

W
ay finding
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Toilet signs
Painted at the walls / doors



P1

BG

P2

P3

H
et Veem

gebouw
W

ay finding
Signing

Inform
ation bords

Year: 2016 
Client: Trudo 
Team: 2 (icw Simone van Wijk)

Way finding Parking garage
“Het Veemgebouw”, Strijp-S, Eindhoven

Project: Development of floor numbering, elevator signs 
and the walking route of parking garage. The parking is 
mostly used for privat parking (building above), rearly for 
visitors of Strijp-S. With respect of the industrial colors.

Responsibilities: Art direciton on concept, design and 
execution. 
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H
et Veem

gebouw
W

ay finding
Signing

Inform
ation bords
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H
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gebouw
W

ay finding
Signing

Inform
ation bords
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O
PEN

Logo
W

ebsite
Visual Identity

Year: 2011
Client: OPEN development
Team: 1

OPEN

Project: Development logo, visual identity, website and 
many communication items. 

OPEN development is a real estate company who invest 
and develop in the city. They have an open (easy to reach, 
transparent, young) character. OPEN transforms offices, 
schools, monuments to livings, hotels or other customized 
provision. 
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Logo
Visual Identity
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Infographic “Connections”

Project: Invitation for the exhibition ‘Design Scoops / New 
Cultural Products’, curated by Natasha Drabbe. 
The invitation is a large folder infographic, about the 
network Natasha Drabbe has. It started by connection her 
talents, skills and abilities - and ended by connection all 
exhibition designers. . 

design scoops

01

03

02

01

02

03

ds A ds B ds C ds D ds E ds F

ncp Ancp Bncp  Cncp  D ncp Encp F

Infographic “C
onnections”

Invitation
Infographic
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Year: 2012
Client: Natasha Drabbe
Team: 1



Detail

Infographic “C
onnections”

Invitation
Infographic
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Book

Year: 2006 
Client: Starters Stipendium (but free work)
Team: 1

365 D
ays”; a book to com

plete a subsidized year of H
NN


H
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Book
365 D

ays”; a book to com
plete a subsidized year of H

NN


H
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Patterns
Packaging

Gifts By BeelG
ifts By Beel

Visuele Identieit
Logo

Year: 2012
Client: Gifts By Beel (giftshop)
Team: 2
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G
ifts By Beel

Visuele Identieit
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Patterns
Packaging

G
ifts By Beel
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Year: 2015 
Client: privat
Team: 1

Photobook
D

esign
Lay-out

Bankastraat 124

Project: Design and lay-out of the book ‘Bankastraat 124’. 
A photobook to perpetuated the herritage of the couple 
living there. 
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Photobook
D

esign
Lay-out
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W
ijkw

iskunde
A visual research docum

ent
Stationsbuurt D

en H
aag
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Year: 2006
School: Design Academy Eindhoven
Grade: Cum Laude
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y Eindhoven
G

raduation project
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Graduation Project

Project: Reseach about what is it that devines my iden-
tity? “Who am I? What’s my substance? What do I feel?” 

Result: A pseudo-scientific book about my identity. 

Backgrond: I’m fascinated by the contrasts between 
feeling and mind, not only found in myself, but also in 
society in general. 

Unlike friends who tend to describe each other in terms 
of emotional character traits, societal context often 
defines an individual in terms of so-called quantifiable 
attributes: age, academic credentials, consumer 
behaviour.

I’ve intensive collected as much data as possible, 
categorized and linked personal data, to see what would 
happen if I tie this all together the same way I would 
assiate feelings. 
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Book

A spread of the book 
appendix - research overview
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Infographics

Book

A spread of the book 
inforgraphic - about my validity (explaned in the book)
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A selection 
of spreads.
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